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READEX SURVEY RESULTS

Average 
number of 
days our 
members 
hunt each 

year

44.5
Number of 
dogs Delta 

members own

71,500
Boxes of 

shotshells 
the average 

member 
shoots each 

year

18

Median annual 
household income

$130,325

Number of 
members who 
travel out of 
state to hunt

Delta Waterfowl 
members who plan 
to own duck and 
fishing boats

29,700
of Delta members plan to buy decoys, 
calls, blinds and camo this year74%

are 
Labs71%

THE FACTS ARE IN!
Delta Waterfowl magazine is, by 
far, the largest magazine dedicated 
to the duck hunter.

23,650

#1 Publication  
Dedicated To  
Duck Hunters

DELTA WATERFOWL MAGAZINE

PUBLICATION CIRCULATION
DELTA WATERFOWL 59,500
Wildfowl 41,986
American Waterfowler 23,862

More ducks over your customers decoys!
The results are in: No other magazine dedicated to the 
duck hunter also continues to put more ducks over your 
customers’ decoys year after year.

The advertising dollars you spend with Delta Waterfowl 
not only put your products in front of the most hardcore 
waterfowlers, but also ensure that your customers will 
have ducks to hunt and places to hunt for years to come. 
That, in turn, helps ensure the future of your business.



2022  
SCHEDULE 

Delta Waterfowl magazine reaches 
more than 83,000 dedicated duck 
and goose hunters — the core of your 
market — with five big issues each year.

Each exciting edition is packed with 
practical information and top advice 
such as how to shoot, decoy strate-
gies, calling tips, retriever training, 
the best gear and hot destinations, 
all designed to celebrate the storied 
traditions of waterfowl hunting across 
North America. If it’s about duck and 
goose hunting, we cover it!

Delta is been a leading conservation 
organization dedicated to ducks and 
duck hunters since 1911. We work 
to produce ducks, conserve habitat, 
increase hunting opportunities and 
recruit the next generation of hunters.

Advertising in Delta Waterfowl mag-
azine aligns your brand with a fiercely 
loyal membership of the most active 
duck and goose hunters — influencers 
who buy shotguns, jackets, decoys, shells, 
calls, blinds, boats and all manner of 
gear to pursue ducks and geese.

LET US HELP YOU MARKET YOUR PRODUCTS

Inside Delta  
Waterfowl Magazine

REACH YOUR CUSTOMERS

COLUMNS IN EVERY ISSUE

The writing of this column is taking 

place in a hunting camp in which there 

are currently five dogs and four owners. 

All five of the dogs meet or exceed their 

owners’ expectations. The dogs are mostly 

as steady as their handlers. They mark 

birds. They find birds. They bring birds 

and hold on to them until commanded to 

release them — occasionally a little longer.

All five are exemplary campmates with 

the occasional misstep — especially by 

the 2-year-old male surrounded by four 

females, but what else can you expect from 

a teenager? All sleep nestled inside the 

cabins near their hunters, some I suspect on 

the beds, though none of us will admit it.

None of these dogs will ever see a hunt 

test or field trial. All of them will live the 

vast majority of their lives as family pets 

who double as retrievers come hunting 

season. None of them were trained using 

force-fetching techniques and a couple 

have never even seen an e-collar. A pair 

had some pro training, but three were 

purely trained by their owners.

Admittedly, none of them are handling 

dogs. They aren’t going to sit reliably on every 

whistle and they hunt downed birds on their 

own far more than they follow directions to 

them. I think this camp and this collection 

of dogs is far more the rule rather than an 

exception. Most duck dogs are family pets 

that do admirable duty as hunting dogs, and 

their owners are fine with that.

But what if you want to do more with 

your dog? What if you have aspirations of 

testing, competition, titles, and perhaps 

breeding? Do you need to ratchet up pres-

sure training techniques?

I, for one, was convinced you do. After 

all, it’s a safe guess that 95 percent of all 

title-seeking retrievers today are trained 

with e-collars and conditioned retrieving 

(aka force fetching). Professional trainers 

build successful champions and careers with 

these training techniques. How could all 

these dogs, all their trainers and all that 

success be wrong?
Well, they are not. But perhaps such 

techniques aren’t mandatory, either.

It turns out, you can train a title-winning 

retriever with less pressure, but it takes a 

lot more of one thing — time. Pros and 

ambitious amateurs don’t have extra years 

to put into titling dogs that they want to 

breed in order to recoup the investment. If 

employed correctly, e-collars and conditioned 

retrieving speed up the development of a 

finished retriever by years.

However, among typical duck dog 

owners and even those hoping to achieve 

performance up to trial and test standards, 

there’s a small, but growing trend to train 

with less direct pressure techniques — and 

more patience!
Consider 6-year-old British black Labra-

dor retriever, HRCH Bull Can’s Taig Parnell 

SH. As of this writing, Taig has earned 

an AKC senior hunter title, plus HRC 

started, seasoned, finished and HRCH 

titles. He needs one more pass to earn an 

HRC upland title and is working toward 

AKC master hunter. All of this from a 

dog who regularly sits in the duck blind 

and curls up on the couch each evening.

PRESENTED BY
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A Different 
Way to Train
The ‘controlled retrieve’ doesn’t 

necessarily require force

BY BILL MILLER
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Quick, what’s the most famous individual 

duck gun of all time? 

If you answered “Bo Whoop,” the legend-

ary HE Grade Super Fox 12-gauge owned 

by the famed writer Nash Buckingham, 

I’d have to agree. The side-by-side was 

built for Buckingham by Burt Becker of 

Philadelphia, Pennsylvania, and choked full 

and full. And in case you’re wondering how 

this legendary shotgun got its name, it is a 

result of the distinctive sound it made in 

the duck blind. Other hunters knew “Mr. 

Nash” was close by when they heard the 

distinct Bo-WHOOP report of the Fox. 

A lot has changed since Buckingham’s 

era, but one thing hasn’t: A good double 

gun still has a place in the duck blind.

Side-by-Side Comparison

There’s something magical about hunting 

with a classic side-by-side shotgun, and 

even though you don’t see a lot of double 

barrels in today’s duck blinds, they actually 

make sense for waterfowling. Not only do 

they offer a quick one-two punch when 

shooting incoming birds, they also allow 

the shooter to quickly swap from one 

barrel (and choke constriction) to another 

depending upon whether the bird shows 

up right on the deck or hangs out at the 

edge of the dekes. That may not always 

be beneficial, but when you need to swat 

a wounded bird at long range you can 

always switch to the tighter barrel and 

fire a finishing shot. Three’s your limit on 

waterfowl guns, so a good double doesn’t 

give up much in terms of overall capacity 

to its semi-auto and pump counterparts.

Side-by-sides come in all flavors, but they 

can roughly be broken into two categories: 

American-style guns with pistol grips and 

single triggers, and European-flavor guns 

with straight stocks and double triggers. 

Both designs work, and which you prefer 

is largely a matter of taste, but many hunt-

ers who are familiar with a single-trigger 

gun may struggle to master a two-trigger 

setup. It should be noted, though, that not 

all older double-barrel shotguns stand up 

to the hardness of steel shot — bismuth is 

a popular, lead-like alternative for classic 

doubles. 
Which side-by-side you choose is a 

matter of personal preference and budget. 

Sure, you could carry a Winchester Model 

21 — one of the greatest duck guns of 

all time — but 21s are quite expensive 

and very few owners carry them to 

the blind. If you prefer, you could opt 

for a more modern and much more af-

fordable side-by-side such as CZ’s new 

All-Terrain Bobwhite. These guns come 

with a straight Turkish walnut stock and 

dual triggers, and they are protected by 

Doubles for Ducks
Over/under and side-by-side shotguns have their advantages

BY BRAD FITZPATRICK
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In an age when busy seems to be the norm, 

finding time to hunt can prove challenging. 

That’s especially true during weekdays, 

when most folks must be on the job before 

the sun gets hot.
But there’s good news for time-challenged 

duck hunters: Several waterfowling scenarios 

allow for quick, easy hunts you can pull 

off before work, during the lunch hour 

or after clocking out. You just need some 

planning and motivation.

Weekday Wood Ducks

Early-season wood ducks present perfect 

workday opportunities. They typically fly 

from roosting waters to feeding or loafing 

areas during the first few minutes of light 

and then seemingly disappear the rest of 

PRESENTED BY

the day. If you set up where they want to be 

at first light, you can enjoy a few frenzied 

minutes of shooting before clocking in.

Such hunts can be extremely simple, 

but they require precise planning. Setting 

up blindly at a spot that sometimes holds 

woodies might net you a duck now and 

then, but you’ll often watch in frustration 

as most birds ignore your spread and fly 

straight from Point A to Point B. 

Take time to scout thoroughly before 

hunting, watching wood ducks a few morn-

ings and identifying their travel routes and 

ultimate destinations. Often, they leave 

relatively larger roosting waters before or 

at shooting hours and go directly to acorn-

rich backwaters or bayous, duckweed-laden 

streams or ponds or, in some cases, recently 

harvested grain fields. Ideally, you can 

identify the ‘X’ and set up there.

You won’t need much gear for these 

quickie hunts. Waders, shells, your gun and 

a few decoys usually suffice. Depending 

on access, you might have to use a canoe 

or skiff. One element remains constant 

and critical: You must be set up and ready 

before legal shooting hours. Woodies might 

arrive before or right at the opening bell, 

and the flight can be brief, especially after 

you start shooting. Snug into a spot with 

decent concealment — ideally with the 

rising sun at your back — and be ready 

to take advantage when legal light arrives. 

Action might last a half-hour or so, after 

which you can collect your birds, load the 

truck and get to work early.
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Work-week Waterfowling

Use these tactics to score ‘bonus birds’ before and after you clock in

BY BRIAN LOVETT

STRATEGIES
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Warm, waterproof and breathable, the 

Wildfowler Insulated Parka is ready for 

late-season hunting. An outer waterproof 

membrane shields against wind and mois-

ture, while underneath a lightweight fleece 

(rated to 20 degrees below zero!) is sure 

to keep you toasty. Available in a variety 

of camo patterns, the parka also features 

a high-cut collar, large front pouches with 

handwarmer pockets, Velcro cuffs and an 

attached hood. wildfowler.com

The new, shorter drive on Mud Buddy’s HDR Timber King is designed for use in 

flooded woods or other areas where a tighter turn radius and added maneuverabil-

ity are must-haves. The Timber King is geared for faster hole-shots to quickly get a 

boat on plane. The new Q Stealth muffler is quiet and powerful. Brush guards on 

the oil cooler and tiller handle provide protection when traversing thick cover. 

A matte black finish or camo upgrade add style to the strong, reliable and high-

performance motor.  mudbuddy.com

SoundGear’s Phantom is a fully rechargeable hear-

ing device with unrivaled custom fit and Bluetooth 

capabilities. The enhancement of environmental sounds 

such as conversation in the blind or whistling wings 

overhead, paired with hearing protection from 

gunshots, creates an ideal mix of convenient 

hearing protection. The Phantom devices 

are pre-programmed to reduce noises over 90 

decibels, and even allow music streaming with 

Apple and Android devices. soundgearhearing.com

LaCrosse Alpha Agility 

Select Waders com-

bine the athletic fit and 

lightweight feel of Alpha 

Agility boots with nylon 

and neoprene uppers, 

providing warm, flexible 

performance. The upper 

is breathable, durable 

and fully waterproof, and 

contains a removable, 

120-gram quilted liner. The 

boots feature 1600 grams 

of Thinsulate and are 

constructed of hand-laid 

rubber over a 7mm neo-

prene core. A front chest 

zipper provides easy on/off 

and integrated shell-loops 

keep ammo at the ready. 

lacrossefootwear.com

The dependable Benelli Super Black Eagle 3 is now available in a 20-gauge model 

equipped with a 3-inch chamber and a 26- or 28-inch barrel. Featuring the same en-

hancements as the 12-gauge SBE3, the inertia-powered 20-gauge sports an enlarged 

loading port, redesigned magazine cap, and an oversized bolt handle, release and 

safety for improved cold-weather operation. Five chokes (three flush and two extend-

ed) and a shim kit are included. Four finishes are offered including Realtree Max-5. 

benelliusa.com

The dependable Benelli Super Black Eagle 3 is now available in a 20-gauge model 

The new, shorter drive on Mud Buddy’s HDR Timber King is designed for use in 
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Duck Meatballs with  

Orange-Ginger Sauce

Treat your guests with these tasty  

waterfowl hors d’oeuvres

BY BRAD FENSON

real diced onion to reduce the chances of 

the meatballs crumbling. Fancy marmalades 

have larger pieces of orange rind that can be 

used to garnish the meatballs with the sauce.

Grinding duck meat creates versatility 

and new culinary ideas for fowl lovers. You 

can substitute duck in meatballs, chili, 

spaghetti sauce and any other recipe where 

ground meat is needed. 

Early-season ducks are lean and ideal 

for grinding. Duck breast muscle is fine-

grained meat that becomes a paste when 

run through a grinder with a coarse plate. 

To ensure the meat holds together, and 

maintains the structure, add regular ground 

pork. Ideally, fattened ducks with skin 

and a thick layer of fat would be ground 

on their own. However, for lean breasts, 

use breadcrumbs, milk and pork to make 

perfect meatballs without hiding the taste 

of the birds. It is a cooking strategy to add 

and maintain moisture.

I prefer to use onion powder rather than 

Brad Fenson cooks up parties 

at home in Ardrossan, Alberta.
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Duck Meatballs with 

Orange-Ginger Sauce

INGREDIENTS

1 pound ground duck

1 pound ground pork

½ teaspoon fresh ginger, peeled 

and minced

2 cloves garlic, minced

½ teaspoon onion powder

1 egg, beaten

¼ cup breadcrumbs

¼ cup milk

½ teaspoon seasoning salt

SAUCE

¼ cup orange marmalade

Juice from two oranges

2 ounces Triple Sec

¼ cup soy sauce

¼ cup brown sugar

2 tablespoons apple cider vinegar

2 tablespoons honey

¼ teaspoon red chili flakes 

1 tablespoon cornstarch

¼ cup cold water

DIRECTIONS

1. In a bowl, combine all ingredients 

and mix until uniform. 

2. Use a heaping tablespoon of the 

meat, press and roll firmly to form one 

1/4-inch meatball. Place the meatballs 

on a large baking sheet lined with 

parchment paper.

3. Preheat the oven to 400°F and bake 

the meatballs for 12 minutes.

4. While the meatballs are baking, take 

a medium saucepan over medium heat 

and combine the marmalade, orange 

juice, Triple Sec, soy sauce, brown 

sugar, apple cider vinegar and honey. 

Bring to a simmer and add the red chili 

flakes and let simmer for one minute. 

Combine the cornstarch and cold water, 

and slowly add to the sauce. Continue 

stirring until it thickens.

5. When the meatballs are finished 

cooking, transfer them to a serving 

dish and spoon the sauce evenly over 

the top. Serve as hors d’oeuvres on their 

own or as a meal with rice.

Chef’s Tip: A hand wand metal detector 

can be used to scan breasts for pellets 

before grinding. Removing all steel 

shot will help maintain the grinder and 

drastically reduce chances of finding 

a pellet in the meat.
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For many years, we have touted Minne-

sota industrialist James Ford Bell as “the 

founder” of Delta Waterfowl. Without 

question, Delta Waterfowl would not exist 

today without Bell’s dogged determination 

to advance waterfowl research and his 

strong conservation ethic to put back as 

many or more ducks as his hunting camp 

shot each year. JFB is arguably the most 

important figure in the 110-year history 

of Delta Waterfowl, and we still celebrate 

his enormous contributions today.

While conducting a few years of extensive 

research for the forthcoming book, “Delta 

Waterfowl: How The Duck Hunters Orga-

nization Shaped Waterfowl Conservation 

in North America,” it became increasingly 

apparent to me that four other men served 

critical — and foundational — roles in the 

formation of this organization. Within the 

pages of the book, I have profiled each 

of these conservation pioneers under the 

heading of “Delta’s Founding Fathers.”

My aim here is not to take a single 

shred of credit from Mr. Bell, but rather, 

to shine a light on the contributions of 

John Bird Burnham, Frederic Walcott, 

Aldo Leopold and H. Albert Hochbaum. 

If you’ve been a member of Delta for a 

while, you’ve likely heard of Hochbaum, 

and Leopold is familiar if you’re knowl-

edgeable on conservation history. I’ll get 

to them in a bit. Let’s start with a guy 

you probably know little about.

John Bird Burnham:  

Our First President

Delta Waterfowl traces its roots to 1911. 

The American Game Protective and Propa-

gation Association — the first iteration 

of what is today Delta Waterfowl — was 

officially incorporated in New York City 

on Sept. 25, 1911. The fledgling conser-

vation organization opened an office on 

Broadway, with Burnham installed as the 

AGPPA’s president.

Burnham, a friend of U.S. President 

Theodore Roosevelt, championed pas-

sage of the Migratory Bird Treaty Act 

of 1918, which still governs regulations 

today. Burnham traveled 44,000 miles 

in 1913 to rally support for the treaty, a 

remarkable feat in a time before air travel 

and the widespread use of automobiles.

Burnham possessed an adventurous spirit, 

taking part in the Klondike Rush of 1897 

in search of gold in the frigid Yukon. He 

also led an expedition to Siberia in 1921 

in search of Marco Polo sheep.

Importantly, Burnham served as presi-

dent of the AGPPA from 1911 to 1928. 

He was universally respected as a leading 

conservation voice, and worked tirelessly to 

ensure proper management of waterfowl and 

other game species, while also advocating 

for public lands to be set aside for hunting.

“We must secure great areas of cheap 

land both by national and state action or 

otherwise, no matter what amount of game 

we have, the ordinary fellow will have no 

place to hunt,” Burnham wrote.

Frederic C. Walcott:  

Federal Duck Stamp

A U.S. senator from Connecticut, Walcott 

is best known for sponsoring the Migra-

tory Bird Hunting Stamp Act, the piece 

of legislation that passed in 1934 to cre-

ate the duck stamp in the United States. 

While Jay Norwood “Ding” Darling almost 

always gets sole credit for the creation of 

the U.S. Duck Stamp program, Walcott 

was incredibly instrumental in its genesis.

Walcott joined the board of the AGPPA 

in 1912, and by 1921, propagated the idea 

CONTINUED ON PAGE 103

Delta’s Founding Fathers

Five men should be credited with forming The Duck Hunters Organization

BY PAUL WAIT

John Bird Burnham championed the 

Migratory Bird Treaty Act.

Frederic Walcott was instrumental in the 

creation of a federal waterfowl stamp.
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Training tips, 
retriever health, 
tools of the trade

SHOTGUNNING 
Shotguns, 
ammo and 
methods

STRATEGIES 
Hunting tips, 
decoys, calling, 
setups

GEAR SPOTLIGHT 
Hot products 
for waterfowl 
hunting

THE WATERFOWL 
CHEF 
New! Cooking 
ducks, geese

TRADITIONS 
Celebrating our 
heritage as we 
secure the future  

SOLD SOLD

SPRING 2022
KEY FEATURES: Snow 
Geese Population Trends, 
Understanding Where 
Your Ducks Come From, 
Spring Goose Hunting

SUMMER 2022
KEY FEATURES: Special
Duck Dog Issue, Delta 
Decoy Hunt — Bluebills 
By Layout Boat, Train-
ing for Working Dogs

2022 HUNT ANNUAL
KEY FEATURES: Best  
New Waterfowl Hunting 
Gear, Special Destinations 
Section, Why Hunters 
Matter to Conservation, 
Early Teal Bonanza

FALL 2022
KEY FEATURES: The 
Most Comprehensive Fall 
Flight Forecast, Prepping 
for Opening Day, Win-
ning  Decoy Spreads

WINTER 2022
KEY FEATURES: Shooting 
Strategies, Late-Season 
Hunting Spots, Sea Duck 
Adventure, Studying Duck 
Movements in Winter 
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SEPTEMBER 26

AD CLOSE 
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OCTOBER 3
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NOVEMBER 14



The Delta Waterfowl Hunt Annual is the premier 
duck and goose hunting season preparation guide for 
hunters across North America.

Loaded with excellent features designed to fire up 
waterfowlers right before the season, we’ll present a 
comprehensive collection of how-to articles, top desti-
nations in all four flyways and an extensive equipment 
guide covering shotguns, ammo, choke tubes, decoys, 
calls, blinds, clothing and camo, boats and motors, 
retriever training gear and hunting accessories.

Delivered to Delta Waterfowl members in mid-Au-
gust, the 2022 Hunt Annual is a perfect place for you 
to reach diehard waterfowl hunters ready to gear up 
for the coming season!

2022  
Hunt Annual

BEST WATERFOWL MAGAZINE!

Delta Waterfowl rewards advertising 
partners by covering new products, both 
in the magazine and on the web. Each 
magazine issue features a “Gear” section, 
with greatly expanded coverage in the 2022 
Hunt Annual edition. We’ll help you reach 
the most active waterfowlers — men and 
women — who spend thousands on gear 
to pursue their waterfowling passions.

WE COVER GEAR!
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PRINT ADVERTISING

10 percent premium position charge for guaranteed 
placement on Page 3, Page 5 and opposite Cover 3.
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bheidel@deltawaterfowl.org 
(651) 403-1772

MARK BEAUCHAINE
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DISPLAY ADVERTISING RATES

CLASSIFIED ADVERTISING RATES

HUNTER’S MARKET, our clas-
sifieds section, is a remarkably 
economical way for advertisers to 
reach Delta Waterfowl members 
looking to book dream hunts, train 
retrievers and find the best gear for 
hunting season.

DISPLAY ADVERTISING in Delta 
Waterfowl magazine is incredibly 
effective because you are reaching 
the core hunters — the folks buy-
ing decoys, calls, shotshells, guns, 
clothing and retriever gear because 
they love to hunt ducks and geese.
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PLEASE NOTE: All ad files submitted to Delta  
Waterfowl for publication must be PDF, with a 
resolution no less than 300dpi and CMYK color 
space with no more than 300% ink coverage. All 
ads must be the appropriate size with acceptable 
bleed and safety margins. Please preflight your 
ad within Adobe Acrobat to assure the file you 
are sending to us meets basic magazine printing 
preflight requirements.
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AD SIZES 
NO BLEED  

NECESSARY

1/3 VERTICAL
2.25" x 9.5"

1/3 HORIZONTAL
4.75" x 4.75"

1/6 VERTICAL
2.25" x 4.75"

FULL PAGE AD SIZES

FULL PAGE
8.25" x 10.5"

FULL SPREAD
16.5" x 10.5"

• Add .125" to all 4 edges for full bleed
• Incorporate .25" inner safe margin for full bleed
• Offset crop marks outside of bleed area

1/6 HORIZONTAL
4.75" x 2.25"

Just The Right Size
PRINT ADVERTISING

DELIVERY OF AD MATERIALS
E-mail to: deltaads@deltawaterfowl.org

Please name your file with the  
following naming convention:
(Advertised Brand)_(Ad Title)_(Issue)_(Year)
Example: 
DeltaWaterfowl_TakeEmMoment_Winter_2022

1/2 ISLAND
4.75" x 7"

1/2 HORIZONTAL
7.25" x 4.75"

2/3 PAGE
4.75" x 9.5"

1/6 VERTICAL
2.25” x 4.625”

1/12 HORIZONTAL
2.25” x 2.25”

1/24 HORIZONTAL
2.25” x 1”

1/6 HORIZONTAL
4.875” x 2.25”

1/2 HORIZONTAL
7.25” x 4.625”

CLASSIFIED  
AD SIZES 
NO BLEED  

NECESSARY

1/3 HORIZONTAL
4.875” x 4.625”

1/3 VERTICAL
2.25” x 9.5”



SPECIAL EMAIL  
OPPORTUNITIES 

Delta Waterfowl 
E-newsletter 2022

DIGITAL CONTENT

Reach a prime audience of engaged duck and goose hunters through Delta’s 
monthly E-newsletter! Published 6 times a year — quarterly plus two special 
editions — Delta’s e-news reaches a core waterfowl audience hungry for the 
latest tips, tactics, products, duck population news and migration information.

FULL-ISSUE SPONSOR
Includes “Sponsored by name/logo” in the 
header, prime Top Spot Ad Placement and 
an Imbedded Product Feature (in editorial 
section) with link to your website or video.
COST: $1,750. SPECIALS $2,000.

EMBEDDED PRODUCT FEATURE
Up to 100 words about your product, with 
a photo or video and clickable link to your 
website. Runs in the editorial galley area 
between two editorial feature pieces in the 
top-third of the display. Perfect for product 
introductions!
COST: $750. SPECIALS $900.

TOP SPOT AD
Your message in prime position, the top 
ad spot in the E-newsletter. Measures 
650x100 with link.
COST: $750. SPECIALS $850.

SPOT AD
Your 325x250 ad with link.
COST: $500. SPECIALS $600.

ADDITIONAL ADVERTISING OPTION: 
DEDICATED CONTENT  
DRIVEN E-BLASTS
Reach every duck hunter in Delta’s electronic 
database with a dedicated e-mail blast! 
We’ll send out your marketing message 
to Delta’s brand-loyal supporters, making 
it a great way to sell your products and 
drive traffic to your brand. Ask a Delta 
advertising representative for more details. 
COST: $2,500

2022 E-NEWS SCHEDULE
 ISSUE PUBLISH DATE MATERIALS DUE

 SPRING FEBRUARY 23 FEBRUARY 9
   

 SUMMER | DUCK DOG  JUNE 22 JUNE 8
  

 B-POP | SPECIAL AUGUST 24* AUGUST 10
  

 PRE-HUNT | SPECIAL SEPTEMBER 21 SEPTEMBER 7
  

 FALL OCTOBER 19 OCTOBER 5
  
 
 WINTER DECEMBER 7 NOVEMBER 23

*APPROX.



While duck hunters consider all of 
Delta’s content important, some specific 
subjects are considered must-see content 
by Delta Waterfowl members and 
supporters. They seek it out, season 
after season. 

Delta presents the most compre-
hensive information and analysis of 
the annual duck breeding numbers 
and flight forecast — period. Delta’s 
“Breeding Population & Flight Fore-
cast” is shared far and wide amongst 

duck hunters as the final word in 
preseason projections. Delta also 
runs the largest waterfowl-specific 
hunter recruitment program in North 
America. Since inception, First Hunt 
has introduced tens of thousands to 
waterfowl hunting.

Delta’s Waterfowl’s 
Core Content Drives 
Views and Shares

CUSTOMIZE YOUR REACH

MIGRATION REPORT/ 
HABITAT CONDITIONS VIDEOS 
PRESENTING SPONSOR
Includes logo placement and present-
ing sponsor recognition at the begin-
ning of each video (Migration videos 
September through April; Conditions 
videos February through August), on 
web page, recognition at the close of 
each video, press release announce-
ment of presenting sponsorship and 
social media promotion.
COST: $25,000; (MIGRATION $15,000, 
CONDITIONS $10,000)

2022 BREEDING POPULATION  
& FLIGHT FORECAST SPONSOR
Includes logo placement and recogni-
tion in Delta Waterfowl fall magazine 
story, breeding population news 
release, two web stories (breeding 
duck numbers and flight forecast) 
and duck numbers video. Your brand 
will also be recognized as a Delta 
Waterfowl sponsor in Champions 
of Delta magazine ad (5 issues), in 
Delta Waterfowl Annual Report, as a 
listing and logo on Delta Partner web 
page and logo display on sponsor 
banner at 300 Delta events.
COST: $10,000

FIRST HUNT PRESENTING/ 
SUPPORTING SPONSOR 
Includes logo presentation in First 
Hunt participant and mentor hand-
books, on banners at all First Hunt 
events and recognition in press 
release announcing sponsorships 
and Delta Waterfowl Annual Report. 
Listing and logo will appear on Delta 
Partner web page as well as logo 
display in First Hunt video and on 
sponsor banner at 300 Delta events. 
There is also opportunity to provide 
products for use by First Hunt partic-
ipants.
COST: $5,000

2022 SPECIAL 
MEDIA PACKAGES

NEW!
DELTA WATERFOWL SHORT FILM
Delta is excited to announce the opportunity to sponsor a single or series of 
short films. Category and theme is TBD on collaboration with the sponsor. 
All short films will be promoted and viewed on Delta’s website and social 
media platforms.
The presenting sponsor package includes:

• Logo placement and presenting sponsor recognition at the beginning 
of each film

• Website and recognition at close of each video
• A press release announcing presenting sponsorship and social  

media promotion
COST: SINGLE FILM $7,000 - $15,000; SERIES OF 4 $30,000 - $50,000



THE WATERFOWL CHEF  
COLUMN PRESENTER
Logo and presenter recognition in 
“The Waterfowl Chef” section in mag-
azine (5 issues) and “The Waterfowl 
Chef” pages on website (12 months). 
Social media recognition as presenter 
and recognition in Delta Waterfowl 
Annual Report.
COST: $5,000 *requires an additional 2x 
full-page advertiser contract

GEAR SPOTLIGHT 
COLUMN PRESENTER
Logo and presenter recognition on 
“Gear” section in magazine (5 issues) 
and “Gear” pages on website (12 
months).Social media recognition as 
presenter and recognition in Delta 
Waterfowl Annual Report.
COST: $5,000

STRATEGIES COLUMN PRESENTER
Logo and presenter recognition on 
“Strategies” section in magazine (5 
issues) and “Strategies” pages on 
website (12 months). Social media 
recognition as presenter and recogni-
tion in Delta Waterfowl Annual Report.
COST: $5,000

2022 PRESENTER 
OPPORTUNITIES

The meat from ducks and geese is 
often underappreciated because many 
waterfowl hunters don’t understand 
how to prepare it properly. Delta’s 
“The Waterfowl Chef ” column fo-
cuses on relatively easy recipes and 
simple cooking techniques that can 
help everyone create tasty meals from 
waterfowl.

Duck and goose hunters depend on 

their gear for success. Delta’s “Gear 
Spotlight” highlights the best products 
for waterfowl hunters — shotguns, 
ammo, chokes, calls, blinds, decoys, 
boats, motors, retriever products, 
hunting accessories and anything else 
that enhances the experience. Delta 
Waterfowl members buy and use all 
of the tools to make their hunts more 
productive and enjoyable.

Specialize Your 
Product Reach

PRESENTER PACKAGES

DELTA TESTED
Waterfowl hunters look to Delta Wa-
terfowl for information about products 
to make their outings more successful, 
enjoyable, comfortable and memorable. 
“Delta Tested” is an in-depth review of 
one product each issue.  Delta’s editors 
will use your gear on several hunts and 
then report the features and benefits from 
their first-hand experience.
Package includes:
Full-page review in one issue of Delta 
Waterfowl magazine, with an additional video review distributed to Delta’s 
following on Facebook, Twitter, Instagram and YouTube. 
COST: $4,500 *requires additional 3x full-page advertiser contract.

In an age when busy seems to be the norm, 
finding time to hunt can prove challenging. 
That’s especially true during weekdays, 
when most folks must be on the job before 
the sun gets hot.

But there’s good news for time-challenged 
duck hunters: Several waterfowling scenarios 
allow for quick, easy hunts you can pull 
off before work, during the lunch hour 
or after clocking out. You just need some 
planning and motivation.

Weekday Wood Ducks
Early-season wood ducks present perfect 
workday opportunities. They typically fly 
from roosting waters to feeding or loafing 
areas during the first few minutes of light 
and then seemingly disappear the rest of 

PRESENTED BY

the day. If you set up where they want to be 
at first light, you can enjoy a few frenzied 
minutes of shooting before clocking in.

Such hunts can be extremely simple, 
but they require precise planning. Setting 
up blindly at a spot that sometimes holds 
woodies might net you a duck now and 
then, but you’ll often watch in frustration 
as most birds ignore your spread and fly 
straight from Point A to Point B. 

Take time to scout thoroughly before 
hunting, watching wood ducks a few morn-
ings and identifying their travel routes and 
ultimate destinations. Often, they leave 
relatively larger roosting waters before or 
at shooting hours and go directly to acorn-
rich backwaters or bayous, duckweed-laden 
streams or ponds or, in some cases, recently 

harvested grain fields. Ideally, you can 
identify the ‘X’ and set up there.

You won’t need much gear for these 
quickie hunts. Waders, shells, your gun and 
a few decoys usually suffice. Depending 
on access, you might have to use a canoe 
or skiff. One element remains constant 
and critical: You must be set up and ready 
before legal shooting hours. Woodies might 
arrive before or right at the opening bell, 
and the flight can be brief, especially after 
you start shooting. Snug into a spot with 
decent concealment — ideally with the 
rising sun at your back — and be ready 
to take advantage when legal light arrives. 
Action might last a half-hour or so, after 
which you can collect your birds, load the 
truck and get to work early.
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Work-week Waterfowling
Use these tactics to score ‘bonus birds’ before and after you clock in
BY BRIAN LOVETT

STRATEGIES
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Warm, waterproof and breathable, the 
Wildfowler Insulated Parka is ready for 
late-season hunting. An outer waterproof 
membrane shields against wind and mois-
ture, while underneath a lightweight fleece 
(rated to 20 degrees below zero!) is sure 
to keep you toasty. Available in a variety 
of camo patterns, the parka also features 
a high-cut collar, large front pouches with 
handwarmer pockets, Velcro cuffs and an 
attached hood. wildfowler.com

The new, shorter drive on Mud Buddy’s HDR Timber King is designed for use in 

flooded woods or other areas where a tighter turn radius and added maneuverabil-

ity are must-haves. The Timber King is geared for faster hole-shots to quickly get a 

boat on plane. The new Q Stealth muffler is quiet and powerful. Brush guards on 

the oil cooler and tiller handle provide protection when traversing thick cover. 

A matte black finish or camo upgrade add style to the strong, reliable and high-

performance motor.  mudbuddy.com

SoundGear’s Phantom is a fully rechargeable hear-
ing device with unrivaled custom fit and Bluetooth 
capabilities. The enhancement of environmental sounds 

such as conversation in the blind or whistling wings 
overhead, paired with hearing protection from 
gunshots, creates an ideal mix of convenient 
hearing protection. The Phantom devices 
are pre-programmed to reduce noises over 90 
decibels, and even allow music streaming with 
Apple and Android devices. soundgearhearing.com

LaCrosse Alpha Agility Select Waders com-bine the athletic fit and lightweight feel of Alpha Agility boots with nylon and neoprene uppers, providing warm, flexible performance. The upper is breathable, durable and fully waterproof, and contains a removable, 120-gram quilted liner. The boots feature 1600 grams of Thinsulate and are constructed of hand-laid rubber over a 7mm neo-prene core. A front chest zipper provides easy on/off and integrated shell-loops keep ammo at the ready. lacrossefootwear.com

The dependable Benelli Super Black Eagle 3 is now available in a 20-gauge model 

equipped with a 3-inch chamber and a 26- or 28-inch barrel. Featuring the same en-

hancements as the 12-gauge SBE3, the inertia-powered 20-gauge sports an enlarged 

loading port, redesigned magazine cap, and an oversized bolt handle, release and 

safety for improved cold-weather operation. Five chokes (three flush and two extend-

ed) and a shim kit are included. Four finishes are offered including Realtree Max-5. 

benelliusa.com

The dependable Benelli Super Black Eagle 3 is now available in a 20-gauge model 

The new, shorter drive on Mud Buddy’s HDR Timber King is designed for use in 
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A showcase of new products 
for Delta Waterfowl members

BROWNING MAXUS 2
BROWNING.COM

DELTA
TESTED
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There’s only one thing a friend and I agree on 
regarding a fateful day hunting an offshoot of 
the Potomac River more than a decade ago: 
While pursuing a downed black duck, one 
of us leaned too far to the side. My tumble 
into the water was only steadied when my 
semi-auto’s muzzle drove deep into thick mud.

Upon returning to the blind, I cleared 
the barrel with a stick and gave it a good 
rinse in the brackish drink. I checked the 
gas piston — a reliable design incorporated 
into the Browning Gold and its cousin, 
the Winchester Super X2 — and found it 
soaked with thin mud. I scrubbed it with 
a wool cap, returned it to the gun … and 
shot three more ducks.

That piston had no business cycling 
on that day, and since then it’s failed to 
chamber the next shell exactly once through 
thousands of rounds.

However, the engineers of the updated 
Browning Maxus 2 argue it’s even more 
dependable. The “Power Drive Gas System” 
was introduced when the original Maxus 

was unveiled in 2009, most notably featuring 
a 20 percent longer stroke length than its 
predecessor. That tweak allowed Browning 
to claim a first: a 3½-inch 12-gauge rated 
for 1-ounce target loads. According to my 
12-year-old notes, my test of the initial 
Maxus saw just one failure to feed in 450 
rounds using a variety of loads.

Fast forward. The Maxus 2 preserves its 
predecessor’s piston and key features, while 
adding aesthetic and functional attributes. 
I put 400 shells through the Maxus 2 
over the course of hunting doves, ducks 
and sporting clays. A range of shells from 
1-ounce target loads to 3-inch magnums 
resulted in zero failures.

I found a notable improvement in the 
updated Maxus’ handling and comfort. 
Rubber over-molding on the grip and fore-
arm felt good in hand and gave the gun a 
lively feel — the sensation of pointing the 
Maxus 2 is similar to that of a gun with a 
Schnabel forend, in that the grip practically 
directs one’s index finger forward. Point 

of impact was ever-so-slightly above point 
of aim — where I like it.

The addition of a cheek pad soaked up 
considerable recoil, while also updating 
the flagship Browning’s looks. The bigger 
change in that department is the addition 
of a screw-on magazine cap. To my eye, 
the Maxus 2 remains one of the more at-
tractive semi-autos on the market.

The Maxus 2 retains such features 
as “speed load” (in which the first shell 
inserted into the magazine is promptly 
chambered), a magazine cut-off switch, 
oversized controls, a back-bored barrel and 
a generously sized trigger guard. A nickel-
Teflon coating on the bolt, handle, carrier 
and bolt release add corrosion resistance.

The Maxus 2 is available with a 3- or 
3½-inch chamber; in camo, black synthetic 
and other stock finishes; and with 26- or 
28-inch barrels. Weight is 7 pounds, 2 
ounces with the longer barrel. Three 
extended choke tubes (F, M, IC) are 
included . — Kyle Wintersteen
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