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DELTA

WATERFOWL

OUR MISSION
Delta uses science-
based solutions
to produce ducks,
conserve prairie
wetlands, and
ensure the future of
waterfowl hunting.

OUR VISION
Abundant ducks
and endless
opportunities
for all waterfowl
hunters.

OUR FOOTPRINT

99,500

Delta Waterfowl Magazine

CIRCULATION

565,384

Social Media
FOLLOWERS

305,000
website

VISITS PER YEAR

Working with Delta

More ducks over your customers’ decoys!
The advertising dollars you spend with Delta
Waterfowl not only put your products in front

of the most hardcore waterfowlers but also
ensure your customers will have ducks to hunt
and places to hunt for years to come. That, in
turn, helps ensure the future of your business.
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Inside Delta

Let us help you
market your
products. Reach
our members —
your customers

Delta Waterfowl magazine reaches
more than 59,500 fedicated duck
and goose hunters — the core of
your market — with five big issues
each year.

Each exciting edition is packed
with practical information and top
advice, such as how to shoot, decoy
strategies, calling tips, retriever
training, the best gear, and hot
destinations. All are designed to
celebrate the storied traditions of
waterfowl hunting across North
America. If it’s about duck and
goose hunting, we cover it!

ISSUE

AD CLOSE
AD MATERIALS
DUE

IN-HOME
DELIVERY

SUMMER 2026 HUNT
2026

Waterfowl Magazine

Delta has been a leading con-
servation organization dedicated
to ducks and duck hunters since
1911. We work to produce ducks,
conserve habitat, increase hunting
opportunities, and recruit the next
generation of hunters.

Advertising in Delta Waterfowl
magazine aligns your brand with
a fiercely loyal membership of the
most active duck and goose hunters
— influencers who buy shotguns,
jackets, decoys, shells, calls, blinds,
boats, and all manner of gear to
pursue ducks and geese.

2026 PRODUCTION SCHEDULE
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We Cover Gear

Delta Waterfowl!
“Hunt Annual”
edition reaches
your customers
when their
wallets are
open!

Delta Waterfowl rewards
advertising partners by
covering new products,

both in the magazine and
on the web. Each mag-
azine issue features a
“Gear” section, with great-
ly expanded coverage in
the 2026 Hunt Annual
edition. We'll help you
reach the most active
waterfowlers — men
and women — who
spend thousands on
gear to pursue their
waterfowling passions.

The Delta Waterfowl Hunt An-
nual is the premier duck and goose
hunting season preparation guide
for hunters across 1\Forth America.

Loaded with features and columns
designed to fire up waterfowlers
right before the season, the Hunt
Annual presents a comprehensive
collection of how-to articles, top
destinations in all four flyways,
and an extensive equipment guide
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covering shotguns, ammo, choke
tubes, decoys, calls, blinds, cloth-
ing and camo, boats and motors,
retriever training gear, and hunting
accessories.

Delivered to Delta Waterfowl
members in mid-August, the 2026
Hunt Annual is the perfect place
for you to reach diehard waterfowl
hunters ready to gear up for the
coming season!
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Target Your Reach

Your chance to
present the columns
readers count on!

Each issue of Delta Waterfow!
magazine delivers six standing
columns readers count on for the
duck hunting info most important
to them. “Strategies” provides
know-how to get more ducks.
“Shotgunning” focuses on gear
and skills to improve wingshooting
abilities. “Duck Dogs” covers care
for and training of beloved canine
hunting companions. “Waterfowl
Chef” delivers delicious and achiev-
able recipes for wild fowl. “First
Ducks” celebrates success with new
hunters of all ages. And “Last Pass”
embodies the romance, joy, and
often humor of waterfowling. You
can tie your marketing message to
any of these columns as an exclusive
presenting sponsor.

COLUMN
PRESENTER

COST: $5,500

SPONSORSHIP OPPORTUNITIES IN EVERY ISSUE
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2026 Rates

DISPLAY ADVERTISING in Delta Waterfowl HUNTER’S MARKET, our classifieds section, is
magazine is incredibly effective because you are a remarkably economical way for advertisers to
reaching the core hunters — the folks buying reach Delta Waterfowl members looking to book
decoys, calls, shotshells, guns, clothing, and dream hunts, train retrievers, and find the best
retriever gear because they love to hunt ducks gear for hunting season.
and geese.
DISPLAY ADVERTISING RATES CLASSIFIED ADVERTISING RATES
4-COLOR X 3X 5X 4-COLOR 1X 3X 5X
Full spread $8,000 $7,250 $6,500 1/2 page $1,700 $1,625 $1,525
Full page  $5,000 $4,250 $4,000 1/3 page $1,125 $1,075 $1,025
2/3 page $4,250 $3,500 $3,250 1/6 page $700 $650 $600
1/2 page $3,500 $3,000 $2,750 1/12 page  $375 $345 $300

1/24 page  $245 $210 $165

COVERS 1X 3X 5X B&W X 3X 5X
Cover 2 $5,500 $5,000 $4,500 1/2 page $1,175 $1,100 $1,025
Cover 3 $5,000 $4,500 $4,000 1/3 page $975 $875 $825
Cover 4 $5,750 $5,250 $4,750 1/6 page $500 $465 $425

10 percent premium position charge for guaranteed 1/12 page $315 $275 $240
placement on Page 3, Page 5, and opposite Cover 3. 1/24 page  $185 $160 $140

CONTACT

R IRECTOR | CHRIS WILLIAMS

PARTNERSHIPS | cwilliams@deltawaterfowl.org
(919) 538-7874

ARTIRUSTRY | KRISTEN HEGGENSTALLER
COORDINATOR | Kheggenstaller@deltawaterfowl.org
(703) 303-8877




Just The Right Size

1 Add .125" to all 4 edges
for full bleed

) Incorporate .25" inner

safe margin

3 Offset crop marks outside
of bleed area

8.25" x 10.5" 16.5" x 10.5"

2/3 PAGE 1/2 HORIZONTAL 1/3 VERTICAL
4.75" x 9.5" 7.25" x 4.75" 2.25" x 9.5”

CLASSIFIED
AD SIZES
NO BLEED
NECESSARY

1/2 HORIZONTAL 1/3 VERTICAL 1/3 HORIZONTAL
7.25" x 4.625" 2.25"x9.5” 4.875" x 4.625"

1/6 VERTICAL 1/6 HORIZONTAL 1,/12 HORIZONTAL 1/24 HORIZONTAL
2.25" x4.625" 4.875"x2.25" 2.25"x2.25" 225" x 1"

FRACTIONAL
AD SIZES

NO BLEED
NECESSARY

DELIVERY OF
AD MATERIALS
E-mail to:
kheggenstaller@
deltawaterfowl.org

Please name your file
with the following naming
convention:

(Advertised Brand)_

(Ad Title)_(Issue)_(Year)
Example:
Company_TakeEm_
Spring_2026

PLEASE NOTE: All ad files
submitted to Delta Water-
fowl for publication must
be PDF, with a resolution
no less than 300dpi and
CMYK color space with
no more than 300% ink
coverage. All ads must
be the appropriate size
with acceptable bleed and
safety margins.




Turn up the
volume on
your marketing
message —
GO DIGITAL!

While Delta’s printed communi-
cations have curated an intensely
loyal, appreciative, and active
readership, if you want to go even
bigger with your marketing mes-
sage, leverage the reach of Delta’s
digital Plat%orms.

%eltas followers on Facebook,
Instagram, LinkedIn, and Twitter
(X) total well over half a million.
Our monthly e-newsletter reaches
over 117,000 inboxes of hunters
who actively seek timely updates,

Digital Sponsorship
Opportunities

tips, and gear information straight
trom The Duck Hunters Orga-
nization™. Our website attracts
more than 305,000 unique visits
each year.

The options to reach Delta’s vast
digital audience include sponsored
posts, social media account take-
overs, and e-newsletter banner ads.
And we're always open to creative
new partnership ideas — just visit
with our Industry Partnerships
team.



Migration Updates

Delta field  Aswaterfowl seasons open and mi- ~ Report delivers millions of
gration intensifies, the top question ~ impressions among North
staff across on the mind of every duck hunter ~ America’s waterfowlers.

the continent is: “Where are the ducks?” By tying your company to
Every couple of weeks, from early  these segments as the present-
answer the teal seasons in September throug?\, ing sponsor, youe recognized
: the conservation snow goose seasons  as answering the most pressin
question on April, Delta polls itsg staffineach ~ questions 0%1 your cusliomer?’
every duck flyway to produce video segments  minds. You're helping to tell
) ) sharing where the hunting’s hot ...  them where the ducks are
hunter's mind  and w%ere it’s not at the moment.  and will be!
From Februa:ﬁ through August, the
reports switch to prime Breeding
Range Conditions to help predict what
next season’s success may look like.
Promoted on Facebook, Insta-
am, and YouTube, each Migration
pdate and Breeding Conditions

Includes logo place-
ment and presenting
sponsor recognition
at the beginning of
each video (Migra-
tion videos Septem-

ber through April; \

Conditions videos

February through k .
August), on web

page, recognition at ;"" Y
the close of each jl .L/j
video, press release ‘
announcement of
presenting spon-
sorship, and social
media promotion.



Breeding Numbers

Delta delivers
annual Breeding
Population numbers
like no one else

No organization is better equipped to
deliv;ga}arrlllalysis of the anngal}ilﬂjreed—
ing Population Survey. As the Duck
Hunters Organization™, Deltas
biologists across the prairie pothole
region are in the field throughout
the breeding season. When the
BPOP is released in August, they
have the clearest view and longest
e:;perience to offer firsthand analysis
of how the year’s conditions likely
impacted nesting success for birds
counted in the spring. That’s the
news which Delta’s print and digital
media deliver to duck hunters.
Delta’s communications team
takes delivery of accurate BPOP
information, analysis, and histor-
ical perspectives very seriously.
The term they use for it is “duck ‘H
hunters” Super Bowl.” They take
pride in delivering the first and
the best analysis that hunters and
fellow outdoor media outlets have
come to rely on each year.
Aligning your brand with Delta’s
BPO%) coverage connects your
marketing message to one of the
most anticipated moments in the
waterfowl calendar. It’s a powerful

2026 BREEDING
POPULATION

& FLIGHT
FORECAST
SPONSOR

Spotlight

We hunt ducks in

season; we hunt
the gear to do it
year-round

DIGITAL GEAR FEATURE
The Delta website covers
the newest, “must-have”

way to reach an audience eager for
credible data that shapes hunting
expectations for the year ahead.

waterfowling gear year
round. It's your oppor-
tunity to take over a
category for an entire
quarter with feature
content on your latest
introduction in one of
eight categories: guns,
ammo, gear, accesso-
ries, decoys, clothing,

. dog gear, and miscellany

(boats, calls, etc.).




Reach Inboxes

Trusted news
from Delta,
invited into
more than

100,000
inboxes

Being invited into the inboxes
of 100,000-plus duck hunters
17 times a year and achieving
average open rates of over 33%
shows an unmatched level of trust
in the importance and accuracy
of content. And that’s exactl

what Delta has achieved wit

its e-newsletter. Delta’s advocacy
reporting, hunting tips and tactics,
product news, and migration in-
formation have earned and retain

that loyalty.

E-NEWS OPPORTUNITIES

Includes “Sponsored
by name/logo” in the
header, prime Top Spot
Ad Placement, and

an Imbedded Product
Feature (in editorial
section) with link to
your website or video.

Your message in prime
position, the top ad
spot in the E-news-
letter. Measures
650x100 with link.

Your 320x250 ad
with link.

Reach every duck hunter in
Delta’s electronic database
with a dedicated e-mail blast!
We'll send out your marketing
message to Delta’s brand-loyal
supporters, making it a great
way to sell your products and
drive traffic to your brand. Ask
a Delta advertising represen-
tative for more details.

Up to 100 words about your
product, with a photo or video
and clickable link to your
website. Runs in the editorial
galley area between two edi-
torial feature pieces in the top
third of the display. Perfect for
product introductions!

2026 E-NEWS SCHEDULE
PUBLISH DATE

JANUARY 23
FEBRUARY 20
MARCH 27
APRIL 24

MAY 22

JUNE 19

JULY 17
AUGUST 7
AUGUST 28
SEPTEMBER 11
SEPTEMBER 25
OCTOBER 9
OCTOBER 23
NOVEMBER 6
NOVEMBER 20
DECEMBER 4

DECEMBER 18
*SEND DATES SUBJECT TO CHANGE




Voice of the Duck Hunter

Key to Delta’s
success? We
listen before
we speak!

)CASTS
lonth

2

downloads
PER EPISODE

If it has to do with duck hunting,
the topic’s fair game for Delta’s
“Voice of the Duck Hunter.” We
deliver views, news, and storytell-
ing of our in-house experts along
with industry leaders, hunting
celebrities, scientific pioneers,
and everyday duck hunters.
Key to the podcast’s success
is that Delta listens first. We
discern the subjects of greatest
interest and issues of importance

Sponsored month includes title
sponsorship, three sponsorship
billboards per episode, two
30-second “read live” sponsor
commercials per episode, three
sponsor social media posts

on Delta’s channels, and one
sponsor representative in a
podcast segment.

(=1

to duck hunters; then we deliver
the best commentators to speak
to them. We also celebrate the
joy in waterfowling. Host Joel
Brice expertly treads the fine line
between serious issues facing our
future and the fun, excitement,
and romance that make the battles
worth fighting!

Let’s fine-tune the best way for

your marketing message to echo
the “Voice of the Duck Hunter.”




Digital Spec Sheet

All files provided must be under 5MB

FB | IG
1080 x 1920

POSTS
Submit short paragraph or
specific URL of existing post

FB | IG
1080 x 1080

TIP:

FB | TW
1200 x 630

DELIVERY
OF MATERIALS
: Preferred

E-mail to: kheggenstaller@ size for

deltawaterfowl.org Instagram
Reels,
Shorts,

Please name your file with Stories

the following naming

convention:

(Brand)_(Ad Title)_

(MonthYear)

Example:

Company_TakeEm_Jan25 16:9 11 4:5 2:3 9:16






