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OUR FOOTPRINT

	
OUR MISSION   

Delta uses science-
based solutions 

to produce ducks, 
conserve prairie 
wetlands, and 

ensure the future of 
waterfowl hunting.   

	
OUR VISION   

Abundant ducks  
and endless 
opportunities  

for all waterfowl 
hunters.

Delta Waterfowl Magazine 
CIRCULATION
59,500

Social Media 
FOLLOWERS

565,384
E-NEWS 
SUBSCRIBERS

117,521

website 
VISITS PER YEAR

305,000

Benefits of  
Working with Delta
More ducks over your customers’ decoys! 
The advertising dollars you spend with Delta 
Waterfowl not only put your products in front 
of the most hardcore waterfowlers but also 
ensure your customers will have ducks to hunt 
and places to hunt for years to come. That, in 
turn, helps ensure the future of your business.



OUR AUDIENCE

OUR CHANNELS

2025 READEX SURVEY RESULTS

MAGAZINE PODCAST E-NEWS SOCIAL

1 HOUR
Average time 
spent reading 

magazine

Typically 
shared 
magazine 
with at 
least 
1 PERSON

of readers 
find ads 
valuable

52%
Took action  
based on ads72%
Visit advertiser  
websites53%
Shop for product 
in retail stores31%
Discussed product 
with others29%

Median Income
$146K

Plan to buy duck hunting 
gear in next 12 months68%
Plan to use a guide 
for an upcoming hunt43%
Own or lease  
vehicles/boats/UTVs96%
Plan to buy or lease new 
vehicles in the next year30%

 Average time spent 
hunting last year

30 DAYS

Average time 
spent waterfowl 
hunting last year

20 DAYS

49% Travel outside of home  
state to hunt waterfowl

bought 
waterfowl 

ammo in the 
last year

90%average 
number  

of ammo  
boxes 

purchased 
per year

16

 own a 
hunting dog48%

60% plan to buy 
items for 
dogs in the 
next 12 
months 

Benefits of  
Working with Delta





Delta Waterfowl magazine reaches 
more than 59,500 dedicated duck 
and goose hunters — the core of 
your market — with five big issues 
each year.

Each exciting edition is packed 
with practical information and top 
advice, such as how to shoot, decoy 
strategies, calling tips, retriever 
training, the best gear, and hot 
destinations. All are designed to 
celebrate the storied traditions of 
waterfowl hunting across North 
America. If it’s about duck and 
goose hunting, we cover it!

Delta has been a leading con-
servation organization dedicated 
to ducks and duck hunters since 
1911. We work to produce ducks, 
conserve habitat, increase hunting 
opportunities, and recruit the next 
generation of hunters.

Advertising in Delta Waterfowl 
magazine aligns your brand with 
a fiercely loyal membership of the 
most active duck and goose hunters 
— influencers who buy shotguns, 
jackets, decoys, shells, calls, blinds, 
boats, and all manner of gear to 
pursue ducks and geese.

Let us help you 
market your 

products. Reach 
our members — 
your customers

Inside Delta  
Waterfowl Magazine
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The Delta Waterfowl Hunt An-
nual is the premier duck and goose 
hunting season preparation guide 
for hunters across North America.

Loaded with features and columns 
designed to fire up waterfowlers 
right before the season, the Hunt 
Annual presents a comprehensive 
collection of how-to articles, top 
destinations in all four f lyways, 
and an extensive equipment guide 

covering shotguns, ammo, choke 
tubes, decoys, calls, blinds, cloth-
ing and camo, boats and motors, 
retriever training gear, and hunting 
accessories.

Delivered to Delta Waterfowl 
members in mid-August, the 2026 
Hunt Annual is the perfect place 
for you to reach diehard waterfowl 
hunters ready to gear up for the 
coming season!

Delta Waterfowl 
“Hunt Annual” 

edition reaches 
your customers 

when their 
wallets are 

open! 

We Cover Gear

Delta Waterfowl rewards  
advertising partners by 
covering new products, 

both in the magazine and 
on the web. Each mag-
azine issue features a 

“Gear” section, with great-
ly expanded coverage in 

the 2026 Hunt Annual 
edition. We’ll help you 
reach the most active 

waterfowlers — men  
and women — who  

spend thousands on  
gear to pursue their  

waterfowling passions.

1 Eukanuba Senior Medium/Large Breed dog food was created specifi-cally for your senior dog’s body, mind, and energy. It contains high-quality chicken as the first ingredient, helps keep your senior dog’s joints and muscles limber with glucosamine and chondroitin sulfate, and keeps them sharp with DHA and antioxi-dants to support healthy brain function. This diet is formulated with the optimal amount of fats and carbohydrates to help maintain your older dog’s energy levels, while Eukanuba 3D DentaDefense reduces tartar buildup to keep their teeth and gums healthy. eukanubasportingdog.com

2 Using wireless LTE technology, Garmin’s Alpha LTE brings tracking technology to your smartphone with a required sub-scription. Paired with the Alpha app, this collar allows you to see your dog’s precise location using multi-GNSS technology. It pairs with Garmin tracking handhelds for added versatility, allowing you to see both LTE and VHF signals on compatible Garmin dog tracking systems, giving you 

extended range and maximized versatility. With up to 18 hours of battery life, the col-lar is rechargeable, includes a multicolor LED light, and is built to withstand harsh outdoor conditions. garmin.com

3 Fully loaded with features and holding a 5-Star Crash Test Rating from the Center for Pet Safety, the Lucky Kennelfrom Lucky Duck promises safety and comfort. Key features include an injection-molded, reversible door and a locking paddle latch that requires only one hand for opening. It includes strategically placed ventilation holes that keep your dog cool and a pitched floor that is elevated to run water away from your dog and into the drain channels on each side of the kennel. Lightweight and easy to transport, the Lucky Kennel is available in medium, inter-mediate, and large. luckyduck.com

4 Victor’s Realtree Max-5 Pro formula delivers 30% protein and 20% fat, with 88% of the protein coming from real meat sources, including fish, duck, and 

beef. Designed for hardworking adult dogs, it supports joint health with added glucos-amine and chondroitin. This formula is made of gluten-free grains, meets AAFCO nutri-tional standards for adult maintenance, and provides sustained energy across seasons. Suitable for all breed sizes, Max-5 Pro is built for dogs that require high performance and consistent stamina. victorpetfood.com

5 Rig’Em Right’s Bloodline Elite Dog Vest combines warmth, mobility, and protection in a durable three-layer design. The upper uses 3mm neoprene for comfort, a thin foam layer for added flotation, and a heavy-duty canvas shell to guard against brush and briars. A 5mm neoprene chest panel adds insulation and stretch, while a braided handle makes it easier to help your dog back into the blind. An athletic cut improves mobility without rubbing. Available in multiple sizes, colors, and camo patterns. rigemright.com

6 Made of a combination of steel and aluminum, GunDog Outdoors’ Bunker Modular Dog Blind was designed to be 
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CALLS

1 The Big River Long Honker goose flute 
is an easy-blowing flute-style Canada 

goose call. Like a goose’s neck, the long 
tone channel produces the deep, hollow 
sound of a goose with minimal effort. An 
O-ring seal eliminates air leaks and holds 
the tone channel securely. Easily produce 
loud, voluminous honks or short single or 
double clucks. Plus, Mossy Oak Shadow 
Grass Blades camo keeps this call hidden 
when the birds are in close, ensuring you’ll 
have them finishing right where you want 
them. flambeauoutdoors.com

2 Timber-style calls from 20 years ago 
were limited because of the small 

¼-inch bore and low volume, but the 
RNT Calls Timber NV has a completely 
redesigned tone board and bore, deliver-
ing a “natural-volume” sound that’s more 
aggressive, more versatile, and easier to 
run. It holds the signature bounce, whine, 
and sweet-talking ability that timber calls 
are known for without the old limitations of 
low volume and short range. Available in 
acrylic and Quackhead poly. rntcalls.com

3 Echo Calls introduces the Rick Dunn 
Signature Series Call. This mallard call 

is a cross between Echo’s Timber call and 
Breaker call. It’s been cut to sound more 
like the company’s 40th anniversary Fat 
Bottom calls. The Rick Dunn call has “RD” 
inscribed on the barrel with a diamond 
around it and his signature on the ring, with 
the addition of double lines around the bar-
rel and insert. Available in smoke/black or 
dark green. echocalls.com

4 Sutter Basin Game Calls has reworked 
its classic Tule double-reed duck call. 

The inside gut of the call has been slightly 
changed back to a smaller bore, a reed 
design change gives the call a nasally 
quack that perfectly imitates a hen mallard, 
and the outer part of the call has been 
updated for a more modern look. Known 
for its incredible volume, it’s a great choice 
for hunters of all different levels of calling 
experience. sutterbasinduckcalls.com

5 The Rolling Thunder Levey Cut is a popular, cut-down style duck call de-
signed by three-time World Cutdown Duck 
Calling Champion Drake Levey and known 
for its depth and range. The friction-fit, 
round-hole cutdown features a straight-
walled barrel and insert, creating extremely 
high top-end volume that transitions easily 
into raspy, natural quacks and finishing 
chatter. rollingthundergamecalls.com

6 The Power Calls Wood Duck Call is a 
versatile tool for early-season hunts 

and timber setups where woodies are 
known to chatter. With rust-toned poly-
acrylic body, pan-style toneboard, and a 
crisp single Mylar reed, it delivers realistic 
whines, squeals, and shrills that mimic live 
birds. It’s easy to clean, tough enough for 
the blind, user-friendly, and built to add 
realism when wood ducks are in the mix. 
power-calls.com
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Each issue of Delta Waterfowl 
magazine delivers six standing 
columns readers count on for the 
duck hunting info most important 
to them. “Strategies” provides 
know-how to get more ducks. 
“Shotgunning” focuses on gear 
and skills to improve wingshooting 
abilities. “Duck Dogs” covers care 
for and training of beloved canine 
hunting companions. “Waterfowl 
Chef” delivers delicious and achiev-
able recipes for wild fowl. “First 
Ducks” celebrates success with new 
hunters of all ages. And “Last Pass” 
embodies the romance, joy, and 
often humor of waterfowling. You 
can tie your marketing message to 
any of these columns as an exclusive 
presenting sponsor.

Target Your Reach

Every waterfowler who hunts diving ducks 

knows it’s a visual game, prioritizing large 

decoy spreads for maximum visibility on 

big water. In most scenarios, calling plays 

almost no role.
But just like their dabbler cousins, div-

ers communicate via vocalizations. And 

in some cases, mimicking those calls 

might help you grab the attention of a 

passing flock or convince skittish birds to 

finish. After obsessively pursuing diving 

ducks for 40-some seasons, I’ve seen a 

few situations when blowing a call can 

help. Here’s how to incorporate calling 

into your diver game.

Species Specific

Diving ducks produce many sounds, but 

they’re much more vocal during breed-

ing season than during fall migrations. 

They rely far more on sight, as they can 

easily see rafts of their starkly plumaged 

brethren at long distances on big waters. 

As such, divers often don’t react much 

to calling.
Without going into too much detail about 

their varied vocalizations—and because, these 

days, they’re readily available online—most 

PRESENTED BY

diver calling involves the classic, guttural 

growl or rising “brrr” uttered by scaup, 

canvasbacks, and redheads. And in some 

situations, divers also respond to standard 

mallard calls.
In my experience, some species of divers 

are more susceptible to calling than oth-

ers. For example, I’ve found ringnecks to 

be among the most vocal divers and the 

species that responds best to the classic 

“brrr, brrr, brrr” sequence. Years ago in 

North Dakota, a friend and I watched a 

small group of blackjacks pass overhead 

with the wind, seemingly headed for 

the horizon. I hit them with a few calls 

and then watched in amazement as they 

slammed on the brakes, wheeled in midair, 

dropped altitude and suddenly finished 

over our decoys. Three stayed. My friend 

looked at me wide-eyed and simply said, 

“That was cool.”
I typically only call to pochards (that 

is, canvasbacks, redheads, scaup, and 

ringnecks), as other diver species like 

buff leheads and goldeneyes seem to 

show little to no reaction. I’ve personally 

only heard goldeneyes vocalize while 

watching them in spring, as they feed 

or initiate breeding rituals. And only 

twice in four decades of autumns have 

I heard buff leheads utter their soft, low 

squeal or growl: once during an extremely 

windy day in South Dakota, where the 

birds were very vocal; and then, years 

Calling Divers
Though less vocal than dabblers, ring-necked ducks, canvasbacks, 

and bluebills can be fooled by the right calling at the right time

BY BRIAN LOVETT

When diving species feed alongside 

puddlers, a standard hen mallard call 

can grab their attention and draw 

them toward the spread.
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STRATEGIES 
Hunting tips, decoys, 
calling, setups

SHOTGUNNING 
Shotguns, ammo, 
and methods

with it in the short term—at least until 

the vet’s office opens!

A couple weeks back, for the first time 

in her 13-plus years, Karat whined in her 

kennel loudly enough to wake me up at 

2:30 a.m. on a Saturday. Because this was 

so unusual, I immediately got up to check 

on her. I came out of the bedroom door, 

and the odor emanating from the sunroom 

where she sleeps immediately alerted me 

to the problem.
I opened the porch door first, then her 

kennel so she could exit straight out. I grabbed 

the leash and took her out onto the lawn. 

She immediately squatted and eliminated 

some more. We walked, she squatted. We 

walked, she squatted. Over and over again 

until, finally, it seemed she was finished.

I put her in her outdoor kennel and went 

back to the house to grab her crate and 

move it outside. I also grabbed the bottle 

of Gastro-Cote and syringe the vet had 

provided some years back—the last time 

one of our dogs had this issue.

By the time I got there, she’d gone 

again in her outdoor kennel. I gave her 

the prescribed dose of meds and then 

made sure she had plenty of fresh water in 

her bucket. Next, I addressed her indoor 

kennel, threw away the pad, and cleaned 

up the rest with bleach wipes. I sponged 

it down with clean water and dried it all 

with paper towels.

Back in the house, the air was still 

noxious, so I used some bathroom air 

freshener to try to cover the smell.

It comes with owning a dog; any dog, but 

especially a retriever that by occupation 

spends a good bit of its time out of the 

house or kennel off-lead. They get into stuff. 

And any dog can “catch a stomach bug.”

Whatever the reason, you, your charge, 

and your family, will most likely have to 

deal with doggy diarrhea at some point. 

It’s never a good time to begin with, but 

somehow it always seems to come about 

at the worst times—the eve of opening 

day, when you’ve booked the dog at the 

boarding kennel, or when you’ve got a 

major deadline at work.

The key to dealing with the “D-word” 

efficiently and to give comfort to your dog 

as quickly as possible is to have a plan and 

keep in stock the items needed to deal 

PRESENTED BY

Dealing with the ‘D-Word’ 

Nobody likes talking about loose stools, but knowledge and prep can 

prevent them from sidelining your duck dog for long

BY BILL MILLER
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Goose and Bacon Burgers

A smoky, juicy twist on a flame-grilled favorite

BY BRAD FENSON

Waterfowl hunters often seek new meal 

ideas to utilize all the geese they’ve bagged.  

So here’s one: Ground goose with bacon 

produces flavorful and delicious burgers. 

Use bacon ends or thick-cut bacon, as the fat 

is critical for a moist burger with a smoky 

finish. Try maple, jalapeño or peppered 

Brad Fenson flips patties in 

Ardrossan, Alberta.

Easy Bacon Whiskey Jam

INGREDIENTS

1 pound bacon, diced

2 yellow onions, finely chopped

4 garlic cloves, minced

½ cup brown sugar

¼ cup maple syrup

½ cup apple cider vinegar

1 teaspoon chili powder

3 tablespoons whiskey

½ teaspoon cayenne pepper 

(optional)
2 jalapeños, diced (optional)

DIRECTIONS

1. In a large frying pan, cook the 

diced bacon over medium heat 

until crispy. Remove and set on 

a paper towel-lined plate.

2. Retain about ¼ cup of bacon grease 

from pan and drain excess.

3. Add onions and garlic to the pan 

with bacon grease and cook, stir-

ring often, until soft and golden, 

about 15 minutes.

4. Stir in the brown sugar, maple 

syrup, vinegar, chili powder, whis-

key, and the cooked bacon. Add 

jalapeños and cayenne if using.

5. Gently simmer for 10 minutes, 

until the mixture has thickened 

to a jam-like consistency. Let it 

cool. Store in a sealed container 

in the fridge for up to a week.

DIRECTIONS

1. Trim goose breasts, removing 

fat. Grind goose and bacon with 

medium grind plate. You can use 

a food processor, but avoid a paste.

2. In large bowl, combine ground 

goose and bacon with remaining 

ingredients. Mix until firm.

3. Form meat into patties, ½- to ¾-inch 

thick and about 5 inches in diameter.

INGREDIENTS 

2 to 4 goose breasts, 

skinless/boneless

5 slices thick bacon 

½ cup breadcrumbs

1 tablespoon garlic 

powder

1 teaspoon paprika

½ teaspoon onion 

powder
1 egg
½ teaspoon black 

pepper

BURGER FIXINGS

8 burger buns

Sliced cheese

Bacon jam
Lettuce, tomato, and 

onion, sliced 

Condiments

4.  Place patties on preheated,  

medium-hot grill, cast-iron pan, 

or griddle. Cook to medium—3 

to 4 minutes per side. If adding 

cheese, place a slice on each patty 

for final 2 minutes of grilling or 

until melted.

5. Serve burgers hot, with bacon jam, 

veggies and preferred condiments.
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bacon for even more added flavor.

Avoid a fine grind on the goose meat, as 

it almost emulsifies the meat. A medium 

or coarse grind produces the best texture. 

The patties hold together well with some 

breadcrumbs and egg, allowing them to 

come off the grill charred and firm.

This recipe works great with Canada 

geese, snows, specklebellies, and sandhills. 

Goose and Bacon Burgers
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DUCK DOGS 
Training tips, retriever 
health, tools of the 
trade

THE WATERFOWL CHEF 
Cooking ducks, geese

SUBMISSION GUIDELINES

New hunters of all ages can earn a Delta Waterfowl First Duck Certificate by submitting a short story detailing the experience, 

along with a high-quality photo at deltawaterfowl.org/firstducks. Only quality photos will be used. Be sure to include your age 

and mailing address. Certificates will be awarded for all submissions.

PROGRAM FOUNDED BY WORTH MATHEWSON

Desmond Porter, 26
SPRING, TEXAS 

Delia McLaughlin, 10
WASILLA, ALASKA 

Lane Groff, 17
PALMYRA, PENNSYLVANIA

Todd Emmings, 13 
WINSTED, MINNESOTA 

Kohen Kalil, 7
SPRINGFIELD, MISSOURI

Nicole Bosco, 29
EAST PATCHOGUE, NEW YORK 

Dave Holicky, 67
RICHMOND, VIRGINIA 

Cheyne Fischer, 26
OMEMEE, ONTARIO

Delta Celebrates the Success of New Waterfowl Hunters

Jackson Chico, 11
SHREVEPORT, LOUISIANA
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the other. The next dude is wearing an 

ear-flap cap over a motel-issued terrycloth 

robe and heavy rubber boots. Most doors 

in the hallway are propped open. To fuel 

the festal atmosphere, of course, but also 

for ventilation, since each room’s heating 

unit is cranked to red and every hook and 

sconce is draped with long johns and socks. 

There’s enough marsh water and sweat in 

the air to simulate the Amazon rainforest. 

But no one seems to mind. Except maybe 

that wide-eyed family of four at the end of 

the hallway, clearly on their way back from 

a soccer tournament, watching the guy in 

the next room fill up a motel ice bucket 

with water from the drinking fountain 

and then set it on the floor for his thirsty 

springer spaniel. 
No matter. This family will soon find 

their fellow guests are as courteous as they 

are shamelessly dressed. And when Soccer 

Mom and Soccer Dad awake, the motel 

will be empty. The only signs that a herd 

of hunters stumbled out the door at 4:37 

a.m. are the lobby’s empty donut bin and 

the lingering scent of muddy retriever 

and neoprene.
So, consider this an invitation. There’s 

a Birdshot Inn somewhere near you that’s 

about to become the center of the universe 

for a few fleeting weekends. The vacancy 

sign is lit. Come join the party. 

Nate Corley never eats the last donut in 

Tacoma, Washington.

Two miles north of the highway, on a 

crumbling strip of asphalt between a vacant 

lot and a pizza joint, stands the happiest 

structure in the state of Washington’s 

Franklin County. 

It may not look like much to the passing 

motorist: Your average budget chain motel, 

with a pool that may have held water at 

one time; a “fitness center” with two sets 

of barbells and a deflated exercise ball; a 

“business station” with a boxy computer that 

grumbles like a diesel engine; and, to tie it 

all together, glowing lights out front that 

proudly proclaim “WE HAVE 

AC!” even in late December.

But to the duck hunter, this 

place is Rivendell. It’s Times 

Square. It’s Disneyland and the 

Las Vegas Strip and your grand-

mother’s living room all rolled 

into one, with complimentary 

donuts to boot. Because while 

the establishment may be sur-

rounded by cracked sidewalks 

and suspicious Google reviews, it 

also stands in the beating heart 

of the best waterfowl hunting in 

the Pacific Northwest. Picture 

80 miles of irrigated cropland in every 

direction, plus 192,000 acres of public land 

all within a 30-minute drive. Add to that 

two major rivers and multiple tributaries 

that, every November, turn the valley into 

a magnet for all varieties of honking and 

whistling and quacking and web-footed birds.

There’s a flood of duck hunters too, of 

course. In minivans and motorhomes. Pickups 

and hybrids. Pipefitters and schoolteachers 

and executives and attorneys and … who 

cares? We’re all just duck hunters here, at 

the Birdshot Inn. And by the giddy grin 

on every face, you also know there’s no 

place any of us would rather be.

You’ve stayed here before, I’m sure. 

Not in Franklin County, most likely, but 

Eastern Arkansas. Or in the Sacramento 

Valley. Or the Gulf Coast. Or Saskatoon. 

Anywhere duck hunters congregate, you’ll 

find a Birdshot Inn to accom-

modate them. The name on 

the sign will be different. But 

the vibe? Identical.

Your first tipoff is the smell. 

A redolent wall of Labrador and 

black coffee and wet wool will 

meet you as you step into the 

lobby. The next cue is auditory: 

distant laughter mixed with 

thumping tails and some guy 

with a Bluetooth speaker blast-

ing Zeppelin. The clerk behind 

the desk doesn’t seem to mind. 

She greets you with a smile, 

hands you a room key, and reminds you 

that the bird cleaning station is through the 

back door beside the dumpster and please 

don’t use the shower for processing geese.

Then there’s the clientele. The first guy 

you pass is hauling three cased shotguns 

in his right hand and a sack of tacos in 

The clerk 
reminds you 
that the bird 

cleaning station 

is beside the 

dumpster and 
please don’t 

use the shower 

for processing 
geese.”
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The Birdshot Inn
No duck camp tops an aggressively tacky motel

BY NATE CORLEY
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FIRST DUCKS 
Recognizing new duck 
hunters and their 
harvest

LAST PASS 
Celebrating our  
heritage as we  
secure the future 

SPONSORSHIP OPPORTUNITIES IN EVERY ISSUE

COLUMN  
PRESENTER
Logo and pre-

senter recognition 
in magazine 

(5 issues) and 
on website (12 
months). Social 

media recognition 
as presenter and 

recognition in 
Delta Waterfowl 
Annual Report.

COST: $5,500

Your chance to 
present the columns 

readers count on!

CALLS

1 The Big River Long Honker goose flute 
is an easy-blowing flute-style Canada 

goose call. Like a goose’s neck, the long 
tone channel produces the deep, hollow 
sound of a goose with minimal effort. An 
O-ring seal eliminates air leaks and holds 
the tone channel securely. Easily produce 
loud, voluminous honks or short single or 
double clucks. Plus, Mossy Oak Shadow 
Grass Blades camo keeps this call hidden 
when the birds are in close, ensuring you’ll 
have them finishing right where you want 
them. flambeauoutdoors.com

2 Timber-style calls from 20 years ago 
were limited because of the small 

¼-inch bore and low volume, but the 
RNT Calls Timber NV has a completely 
redesigned tone board and bore, deliver-
ing a “natural-volume” sound that’s more 
aggressive, more versatile, and easier to 
run. It holds the signature bounce, whine, 
and sweet-talking ability that timber calls 
are known for without the old limitations of 
low volume and short range. Available in 
acrylic and Quackhead poly. rntcalls.com

3 Echo Calls introduces the Rick Dunn 
Signature Series Call. This mallard call 

is a cross between Echo’s Timber call and 
Breaker call. It’s been cut to sound more 
like the company’s 40th anniversary Fat 
Bottom calls. The Rick Dunn call has “RD” 
inscribed on the barrel with a diamond 
around it and his signature on the ring, with 
the addition of double lines around the bar-
rel and insert. Available in smoke/black or 
dark green. echocalls.com

4 Sutter Basin Game Calls has reworked 
its classic Tule double-reed duck call. 

The inside gut of the call has been slightly 
changed back to a smaller bore, a reed 
design change gives the call a nasally 
quack that perfectly imitates a hen mallard, 
and the outer part of the call has been 
updated for a more modern look. Known 
for its incredible volume, it’s a great choice 
for hunters of all different levels of calling 
experience. sutterbasinduckcalls.com

5 The Rolling Thunder Levey Cut is a popular, cut-down style duck call de-
signed by three-time World Cutdown Duck 
Calling Champion Drake Levey and known 
for its depth and range. The friction-fit, 
round-hole cutdown features a straight-
walled barrel and insert, creating extremely 
high top-end volume that transitions easily 
into raspy, natural quacks and finishing 
chatter. rollingthundergamecalls.com

6 The Power Calls Wood Duck Call is a 
versatile tool for early-season hunts 

and timber setups where woodies are 
known to chatter. With rust-toned poly-
acrylic body, pan-style toneboard, and a 
crisp single Mylar reed, it delivers realistic 
whines, squeals, and shrills that mimic live 
birds. It’s easy to clean, tough enough for 
the blind, user-friendly, and built to add 
realism when wood ducks are in the mix. 
power-calls.com
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2026 Rates

DISPLAY ADVERTISING RATES
	 4-COLOR	 1X	 3X	 5X

	Full spread	 $8,000	 $7,250	 $6,500

	 Full page	 $5,000	 $4,250	 $4,000
	2/3 page	 $4,250	 $3,500	 $3,250
	1/2 page	 $3,500	 $3,000	 $2,750

10 percent premium position charge for guaranteed 
placement on Page 3, Page 5, and opposite Cover 3.

	 COVERS	 1X	 3X	 5X
	 Cover 2	 $5,500	 $5,000	 $4,500

	 Cover 3	 $5,000	 $4,500	 $4,000
	 Cover 4	 $5,750	 $5,250	 $4,750

CLASSIFIED ADVERTISING RATES
	 4-COLOR	 1X	 3X	 5X

	1/2 page	 $1,700	 $1,625	 $1,525

	1/3 page	 $1,125	 $1,075	 $1,025
	1/6 page	 $700	 $650	 $600
	1/12 page	 $375	 $345	 $300
	1/24 page	 $245	 $210	 $165

	 B&W	 1X	 3X	 5X
	1/2 page	 $1,175	 $1,100	 $1,025
	1/3 page	 $975	 $875	 $825
	1/6 page	 $500	 $465	 $425
	1/12 page	 $315	 $275	 $240
	1/24 page	 $185	 $160	 $140

CHRIS WILLIAMS
cwilliams@deltawaterfowl.org 
(919) 538-7874

KRISTEN HEGGENSTALLER
kheggenstaller@deltawaterfowl.org 
(703) 303-8877

CONTACT

INDUSTRY 
PARTNERSHIPS 
COORDINATOR

SR. DIRECTOR  
OF INDUSTRY  

PARTNERSHIPS

HUNTER’S MARKET, our classifieds section, is 
a remarkably economical way for advertisers to 
reach Delta Waterfowl members looking to book 
dream hunts, train retrievers, and find the best 
gear for hunting season.

DISPLAY ADVERTISING in Delta Waterfowl 
magazine is incredibly effective because you are 
reaching the core hunters — the folks buying 
decoys, calls, shotshells, guns, clothing, and 
retriever gear because they love to hunt ducks 
and geese.
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Just The Right Size

PLEASE NOTE: All ad files 
submitted to Delta Water-
fowl for publication must 
be PDF, with a resolution 
no less than 300dpi and 
CMYK color space with 
no more than 300% ink 
coverage. All ads must 
be the appropriate size 
with acceptable bleed and 
safety margins. 

DELIVERY OF  
AD MATERIALS
E-mail to:  
kheggenstaller@ 
deltawaterfowl.org

Please name your file 
with the following naming 
convention:
(Advertised Brand)_ 
(Ad Title)_(Issue)_(Year)
Example: 
Company_TakeEm_
Spring_2026

FRACTIONAL  
AD SIZES 
NO BLEED  

NECESSARY

FULL PAGE
8.25" x 10.5"

FULL SPREAD
16.5" x 10.5"

FULL-PAGE AD SIZES

1/3 VERTICAL
2.25” x 9.5”

2/3 PAGE
4.75" x 9.5"

1/6 VERTICAL
2.25” x 4.625”

1/12 HORIZONTAL
2.25” x 2.25”

1/24 HORIZONTAL
2.25” x 1”

1/6 HORIZONTAL
4.875” x 2.25”

1/2 HORIZONTAL
7.25” x 4.625”

CLASSIFIED  
AD SIZES 
NO BLEED  

NECESSARY

1/3 HORIZONTAL
4.875” x 4.625”

1/3 VERTICAL
2.25” x 9.5”

1/2 HORIZONTAL
7.25" x 4.75"

1 Add .125" to all 4 edges  
for full bleed

2 Incorporate .25" inner  
safe margin

3 Offset crop marks outside  
of bleed area
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While Delta’s printed communi-
cations have curated an intensely 
loyal, appreciative, and active 
readership, if you want to go even 
bigger with your marketing mes-
sage, leverage the reach of Delta’s 
digital platforms.

Delta’s followers on Facebook, 
Instagram, LinkedIn, and Twitter 
(X) total well over half a million. 
Our monthly e-newsletter reaches 
over 117,000 inboxes of hunters 
who actively seek timely updates, 

tips, and gear information straight 
from The Duck Hunters Orga-
nization™. Our website attracts 
more than 305,000 unique visits 
each year.

The options to reach Delta’s vast 
digital audience include sponsored 
posts, social media account take-
overs, and e-newsletter banner ads. 
And we’re always open to creative 
new partnership ideas — just visit 
with our Industry Partnerships 
team.  

Turn up the 
volume on 

your marketing 
message —  

GO DIGITAL! 

Digital Sponsorship 
Opportunities



As waterfowl seasons open and mi-
gration intensifies, the top question 
on the mind of every duck hunter 
is: “Where are the ducks?”  

Every couple of weeks, from early 
teal seasons in September through 
the conservation snow goose seasons 
in April, Delta polls its staff in each 
flyway to produce video segments 
sharing where the hunting’s hot … 
and where it’s not at the moment. 
From February through August, the 
reports switch to prime Breeding 
Range Conditions to help predict what 
next season’s success may look like. 

Promoted on Facebook, Insta-
gram, and YouTube, each Migration 
Update and Breeding Conditions 

Delta field 
staff across 

the continent 
answer the 

question on 
every duck 

hunter’s mind

Migration Updates

MIGRATION/ 
HABITAT  
UPDATE  
PRESENTING 
SPONSOR
Includes logo place-
ment and presenting 
sponsor recognition 
at the beginning of 
each video (Migra-
tion videos Septem-
ber through April; 
Conditions videos 
February through 
August), on web 
page, recognition at 
the close of each 
video, press release 
announcement of 
presenting spon-
sorship, and social 
media promotion.
COST: $25,500; 
(MIGRATION $15,250, 
CONDITIONS $10,250)

Report delivers millions of 
impressions among North 
America’s waterfowlers. 

By tying your company to 
these segments as the present-
ing sponsor, you’re recognized 
as answering the most pressing 
questions on your customers’ 
minds. You’re helping to tell 
them where the ducks are 
and will be!
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No organization is better equipped to 
deliver analysis of the annual Breed-
ing Population Survey. As the Duck 
Hunters OrganizationTM, Delta’s 
biologists across the prairie pothole 
region are in the field throughout 
the breeding season. When the 
BPOP is released in August, they 
have the clearest view and longest 
experience to offer firsthand analysis 
of how the year’s conditions likely 
impacted nesting success for birds 
counted in the spring. That’s the 
news which Delta’s print and digital 
media deliver to duck hunters.

Delta’s communications team 
takes delivery of accurate BPOP 
information, analysis, and histor-
ical perspectives very seriously. 
The term they use for it is “duck 
hunters’ Super Bowl.” They take 
pride in delivering the first and 
the best analysis that hunters and 
fellow outdoor media outlets have 
come to rely on each year. 

Aligning your brand with Delta’s 
BPOP coverage connects your 
marketing message to one of the 
most anticipated moments in the 
waterfowl calendar. It’s a powerful 
way to reach an audience eager for 
credible data that shapes hunting 
expectations for the year ahead.

Delta delivers 
annual Breeding 

Population numbers 
like no one else 

Breeding Numbers

2026 BREEDING  
POPULATION  

& FLIGHT  
FORECAST  
SPONSOR

Includes logo place-
ment and recognition 

in Delta Waterfowl 
fall magazine story, 

breeding population 
news release, two 

web stories (breeding 
duck numbers, and 
flight forecast) and 

duck numbers video. 
Your brand will also be 
recognized as a Delta 
Waterfowl sponsor in 

Champions of Del-
ta magazine ad (5 

issues), in Delta Wa-
terfowl Annual Report, 

as a listing and logo 
on Delta Partner web 

page, and logo display 
on sponsor banner at 

300-plus Delta events.
COST: $10,500

We hunt ducks in 
season; we hunt 
the gear to do it  

year-round

Gear 
Spotlight

DIGITAL GEAR FEATURE
The Delta website covers 
the newest, “must-have” 

waterfowling gear year 
round. It’s your oppor-

tunity to take over a 
category for an entire 

quarter with feature 
content on your latest 
introduction in one of 

eight categories: guns, 
ammo, gear, accesso-
ries, decoys, clothing, 

dog gear, and miscellany 
(boats, calls, etc.).
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Reach Inboxes
Trusted news 

from Delta, 
invited into 
more than 

100,000 
inboxes

2026 E-NEWS SCHEDULE
 	 PUBLISH DATE	 MATERIALS DUE

	 JANUARY 2	 JANUARY 15

 	 FEBRUARY 20	 FEBRUARY 12

	 MARCH 27	 MARCH 19

	 APRIL 24	 APRIL 16

	 MAY 22	 MAY 14

	 JUNE 19	 JUNE 11

	 JULY 17	 JULY 9

	 AUGUST 7	 JULY 30

	 AUGUST 28	 AUGUST 20

	 SEPTEMBER 11	 SEPTEMBER 3

	 SEPTEMBER 25	 SEPTEMBER 17

	 OCTOBER 9	 OCTOBER 1

	 OCTOBER 23	 OCTOBER 15 

	 NOVEMBER 6	 OCTOBER 29

	 NOVEMBER 20	 NOVEMBER 12 

	 DECEMBER 4	 NOVEMBER 25

	 DECEMBER 18	 DECEMBER 10

*SEND DATES SUBJECT TO CHANGE

Being invited into the inboxes 
of 100,000-plus duck hunters 
17 times a year and achieving 
average open rates of over 33% 
shows an unmatched level of trust 
in the importance and accuracy 
of content. And that’s exactly 
what Delta has achieved with 
its e-newsletter. Delta’s advocacy 
reporting, hunting tips and tactics, 
product news, and migration in-
formation have earned and retain 
that loyalty.

FULL-ISSUE SPONSOR 
Includes “Sponsored 
by name/logo” in the 
header, prime Top Spot 
Ad Placement, and 
an Imbedded Product 
Feature (in editorial 
section) with link to 
your website or video.
COST: $2,500

DEDICATED CONTENT 
DRIVE E-BLAST 
Reach every duck hunter in 
Delta’s electronic database 
with a dedicated e-mail blast! 
We’ll send out your marketing 
message to Delta’s brand-loyal 
supporters, making it a great 
way to sell your products and 
drive traffic to your brand. Ask 
a Delta advertising represen-
tative for more details. 
COST: $3,000

TOP SPOT AD 
Your message in prime  
position, the top ad 
spot in the E-news-
letter. Measures 
650x100 with link. 
COST: $1,350

SPOT AD 
Your 320x250 ad  
with link. 
COST: $1,100

EMBEDDED  
PRODUCT FEATURE 
Up to 100 words about your 
product, with a photo or video 
and clickable link to your 
website. Runs in the editorial 
galley area between two edi-
torial feature pieces in the top 
third of the display. Perfect for 
product introductions! 
COST: $1,400

E-NEWS OPPORTUNITIES

D
ig

ita
l S

po
ns

or
sh

ip
 O

pp
or

tu
ni

tie
s



Voice of the Duck Hunter
2026 PODCAST  
SPONSORSHIP
Sponsored month includes title 
sponsorship, three sponsorship 
billboards per episode, two 
30-second “read live” sponsor 
commercials per episode, three 
sponsor social media posts 
on Delta’s channels, and one 
sponsor representative in a  
podcast segment.
MONTHLY COST: $2,000
COMMERCIAL BREAK: $500 EACH

Key to Delta’s 
success? We 
listen before  

we speak!

If it has to do with duck hunting, 
the topic’s fair game for Delta’s 
“Voice of the Duck Hunter.” We 
deliver views, news, and storytell-
ing of our in-house experts along 
with industry leaders, hunting 
celebrities, scientific pioneers, 
and everyday duck hunters.

Key to the podcast’s success 
is that Delta listens first. We 
discern the subjects of greatest 
interest and issues of importance 

to duck hunters; then we deliver 
the best commentators to speak 
to them. We also celebrate the 
joy in waterfowling. Host Joel 
Brice expertly treads the fine line 
between serious issues facing our 
future and the fun, excitement, 
and romance that make the battles 
worth fighting!

Let’s fine-tune the best way for 
your marketing message to echo 
the “Voice of the Duck Hunter.” 

Listeners 
PER YEAR

34,073

downloads 
PER EPISODE

1,099

PODCASTS
Per Month2
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Digital Spec Sheet
TIME + SIZE

128 GB
Facebook “f ” Logo CMYK / .ai Facebook “f ” Logo CMYK / .ai

10 GB

Reel:  
4 GB/90 sec. max

Landscape:  
4 GB/60 min. max

E-NEWS

650 x 100

320 x 250 320 x 250

DEDICATED E-BLAST

650 wide (1100 max length)  
*All files provided must be under 5MB

FILE TYPE: .JPG | .GIF | HTML*
Provide URLs or video links as needed

TIP: Please provide  
your preferred  
channel tag/handle(s) 
and accept Delta’s 
brand partner request.  
This will allow  
you to cross promote/
push additional  
advertising.

VIDEO

FB | IG
1:1

FB | TY | X
16:9

FB | IG
4:5

FB
2:3

IG
9:16

Preferred 
size for 

Instagram 
Reels, 
Shorts, 
Stories

DELIVERY  
OF MATERIALS
E-mail to: kheggenstaller@ 
deltawaterfowl.org

Please name your file with 
the following naming 
convention:
(Brand)_(Ad Title)_
(MonthYear)
Example: 
Company_TakeEm_Jan25

STORY

POSTS

FB | IG
1080 x 1920

FB | IG
1080 x 1080

FB | TW
1200 x 630

Submit short paragraph or 
specific URL of existing post

All files provided must be under 5MB
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